
ENGAGEMENT BRIEF  
BRAND | CAMPAIGN | TACTIC (highlight one) 

 

NAME: Open House/ Agency Tour 
DATE: 4.6.2017 
JOB: 17-DEV-0261  
TASK #: 1.12 Open House 
 
 
 

OVERVIEW: 
Poster to welcome and inform open house/ agency tour guests of name tags 
and color coordination by department. 
 
Intended goal is to get guests to network with DEVENEY team members based 

on their area of interest. 

 

PART TWO: NITTY GRITTY 

 
MANDATORIES: THESE ARE A MUST. 
What are the must haves for this brand, campaign or project?  

• BRAND (design/graphic and copy/language requirements) 
o Headline “Welcome to DEVENEY” 
o Subline “What department are you interested in?” 
o Body text “Write your name and place a sticker (or two) of the appropriate color 

next to it, then find a DEVENEY member that matches. We’re here to answer 
your questions!” 

o Body text “Public Relations, Marketing, Advertising, Digital, Creative” 
▪ These will all be in their appropriate colors (PR- Green, Digital- Light blue, 

Advertising- red, Marketing- Orange, Creative- Purple) Follow DEVENEY 
brand standards guide for exact colors 

 

• AUDIENCE (tone or voice requirements) 
o College students 
o Recent graduates 
o Professors 

 
DELIVERABLES WITH SPECS: WHAT’S NEEDED. 
These are the mechanics behind the all deliverable(s). 

• Make Poster consistent with flyer 

• Must be able to be printed in-house (8 ½ by 14) 

• Simple and to the point 
 
NOTES TO COPYWRITER 
High-level growth statistics should be included 
Not all information below is mandatory, please pull highlights and revise copy as needed from 
below: 

• All copy included is mandatory. 

 
NOTES TO ART DIRECTOR 
Additional notes needed specifically for the designer. 

• See attached pictures for inspiration 

• Check DEVENEY style guide for exact colors  

• Poster should be consistent with flyer 
 

 
CALL TO ACTION 
What are we asking them to do, specifically, as a result of this communication?   



ENGAGEMENT BRIEF  
BRAND | CAMPAIGN | TACTIC (highlight one) 

 

NAME: Open House/ Agency Tour 
DATE: 4.6.2017 
JOB: 17-DEV-0261  
TASK #: 1.12 Open House 
 
 
 

OVERVIEW: 
Poster to welcome and inform open house/ agency tour guests of name tags 
and color coordination by department. 
 
Intended goal is to get guests to network with DEVENEY team members based 

on their area of interest. 

• Participate in networking with the DEVENEY team members to better understand their 
areas of expertise.  

 
 
 
 
 

PART THREE: SCHEDULE AND HOURS 

 
HOURS DEADLINES (dates) 

• __5.5__ Total project hours • _4/12__ To Account Lead 

• __.5__ Copywriter • _4/18__ To Client 

• __3__ Designer • __5/3__ Final 

• __1__ Creative director  

• __1__ Account lead  

  
 
CHECK-INS (dates) APPROVALS (initial) 

• __4/6__ Briefing • _____ Brief (internal) 

• __4/11_ Concepting • _____ Brief (client – if required) 

• __4/11_ Gut Check • _____ Concepts 

• _____ Round 1 (verify all elements are correct) • _____ Gut Check 

• _____ Round 2 (# of rounds reflects estimate) • _____ Round 1  

 • _____ Round 2  
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Poster 
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Directional sign 
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Snap Chat filter 

 


